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SPE Automotive Innovation Awards 2011

The Automotive Division of the Society of Plastics Engineers 
(SPE) has announced the date, location, and theme for its 41st an-
nual Automotive Innovation Awards, the oldest and largest recog-
nition event in the automotive and plastics industries. This year’s event 
will be held under the theme “Passion to Innovate” on 9 Novem­
ber 2011 in Livonia, MI, USA. The event typically draws 600 – 800 
OEM engineers, automotive and plastics industry executives, consult-
ants, and media. 

Contact:
SPE Automotive Division · Dawn Stephens

Tel. +1 248 2448993

E-mail information@speautomotive.com · Internet speautomotive.com/inno

Adhesives for wind and solar technology

Vincentz Network is organising the European Coatings Conference 
Adhesives for wind and solar technology from 22 – 23 Novem­
ber 2011 in Berlin, Germany. This new conference will discuss 
latest technology developments as well as novel raw materials in 
adhesives for the wind solar energy industry. Further interesting Vin-
centz Network conferences in Berlin are Automotive coatings from 
24 – 25 November 2011 and Construction chemicals from 
13 – 14 December 2011.

Contact:
Vincentz Network GmbH & Co. KG

Tel. +49 511 9910-000 · Fax +49 511 9910-279

E-mail info@european-coatings.com

Internet www.european-coatings.com/events

Fire Resistance in Plastics 2011

Applied Market Information Ltd. (AMI) will host its sixth confer-
ence on Fire Resistance in Plastics under the motto “Trends and 
technical developments in the international flame retardant industry” 
from 29 November – 1 December 2011 in Cologne, Germany. 
The programme features 17 technical lectures in four sessions.

Contact:
Applied Market Information Ltd. · Adele Brown

Tel. +44 117 9249442 · Fax +44 117 3111534

E-mail ab@amiplastics.com · Internet www.amiconferences.com

Reviews

Coatings Formulation

bodo Müller, Ulrich Poth, Vincentz Network, Hanover,  Germany, 
2011, 2nd revised edition, 292 p., hardcover, EUr 139.00, 
ISbN 978-3-86630-872-5

Market Study: Flame Retardants

ceresana research, Konstanz, Germany, 2011, 780 p., 
two  volumes, from EUr 1,895

The new second revised edition 
of the book Coatings Formula­
tion provides detailed explana-
tions of new recipes and paint 
formulations in two steps: It 
opens with a look at the composi-
tion of coatings, placing special 
emphasis on the base binder in 
each type. Advice on specific 
formulations is then given before 
formulation guidelines are ana-
lysed. This analysis consists in 
calculating the important charac-
teristic values of coatings, such 
as the pigment/binder ratio, 

The new Market Study: Flame 
Retardants by Ceresana Re­
search forecasts that global 
flame retardant revenues will 
r ise to approximately USD 
5.8 billion by 2018. According 
to the study, demand is above 
all growing in the Asia-Pacific 
region, with China registering 
the greatest increase of 7 % per 
year. As environmental restric-
tions mainly impact halogenated 
flame retardants, less contro-
versial alternatives are being 
developed. The demand for or-
ganophosphates and different 
inorganic flame retardants is ris-
ing by 3.5 – 4.3 % per year, 
which is significantly faster than 

 pigment volume concentration 
and, as necessary, the hardener 
addition level. Throughout, the 
focus is on coatings formulation 
and how to arrive at the final 
recipe. Examples of how to de-
velop a real-life paint formulation 
are provided in the case of the 
most important types of coat-
ings. All calculations based on 
recipes and formulations are 
worked through step by step and 
should therefore be intelligible to 
beginners, as well.

for brominated or chlorinated 
flame retardants. The most 
widely used flame retardant is 
aluminium hydroxide (ATH), 
which is anticipated to continue 
to dominate the market in 2018. 
The most important sales mar-
kets are construction materials 
– especially made from PVC – 
insulating materials, rubbers, 
adhesives, and paints & var-
nishes. The study includes a 
detailed description and analy-
sis of consumption by product 
type, sales and prices. In addi-
tion, it contains a list of manu-
facturers with 246 company 
profiles.




